
 

Siena, 14th May 2018  
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Aula “Franco Romani” – DISAG Plesso San Francesco 
 

 

MARKETING AND “MADE IN” EFFECT: 
A COMPARATIVE ANALYSIS BETWEEN ITALY AND GERMANY 
 

h. 10:00 – 11:00: Prof. Lorenzo Zanni – DISAG, University of Siena  
 
h. 11:00 – 12:00:  Prof. Kristoff Ritlewski – Osnabrück University of Applied Sciences 
 

 

contatti: lorenzo.zanni@unisi.it 
 


